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All Prince Georgians are their healthiest at every age and every 

stage.

Vision Statement

Mission Statement 
To lead, engage, and empower our community to work 

collaboratively towards disease prevention, health equity, and 

total well-being.



▪ Increases awareness

▪ Engages communities 

▪ Utilizes real community people in ads and shows 
county specific markers

▪ Engages residents through focused messaging

Cancel HIV Media Campaign Overview 



▪ 2022 radio townhall with radio personality Cheryl Jackson, aired on 

WPRS and Majic. 

▪ Interview segments on Great Day Washington show.

▪ A four-part Novella type series on HIV prevention. 

▪ Ads that feature county residents and advocates. 

▪ Radio Interviews with Dr. Diane J. Young, Family Health Services 

Associate Director and other HIV experts on WKYS, WPRS and 

WMMJ

▪ Podcast seasons 1 and 2

▪ Coming Soon: Ads focusing on immigrant populations, African 

American women, and African American and Latino men. 

Campaign Highlights Since 2021 



▪ Physician to physician

▪ Community partners’ program highlights

▪ Promoting sex positive images

▪ Messages in Spanish

▪ Increasing visibility of the county’s HIV prevention 
and treatment services

▪ Raising awareness about the availability of HIV 
prevention resources like condoms and PrEP

▪ Content that engages specific groups like ages 18-
34, black heterosexual men, LGBTQ community, 
immigrants and women. 

Message Spotlights 



▪ Air on live TV and streaming 

services throughout the county.

▪ Focus on both prevention and 

treatment.

▪ Highlights various lifestyles 

and populations. 

Television Ads









Web Banners
▪ Ads that can be viewed and 

clicked on in a web browser. 

▪ Ads are geofenced so that 

prevention ads will show to 

people in Prince George’s 

County and boosted for 

people in high-incidence zip 

codes. 

▪ Geofencing for some ads 

extends to DC areas where 

Prince George’s County 

residents may frequent (e.g. 

gay clubs or bars)



Social Media Ads

▪ Ads shown on a 

variety of social 

media platforms

▪ Ads are boosted for 

people who are in 

Prince George’s 

County



Social Media Ads



▪ This series is done in collaboration with Bowie State 

University.

▪ Follows the interconnected stories of Donte, Avery, Pamela, 

and Sidney, as they navigate casual dating and sexual health. 

▪ Aims to promote HIV prevention, dispel stigma about HIV, and 

foster open conversations about sexual health and safer 

sexual practices. 

▪ Visit https://health.mypgc.us/endinghiv to see how the story 

ends.

Novella Series

https://health.mypgc.us/endinghiv




Targeted prevention messaging is played on Urban One radio 

stations throughout the county. 

Radio Ads



▪ Targeted 

messaging

▪ Emphasizes both 

treatment and 

prevention

▪ Focuses on bus 

routes in high 

incidence areas

Bus Shelter Ads



Bus Shelter Ads in the Community



Positive Voices Podcast
A collaboration between DC Health, Prince George’s 

County Health Department, and Montgomery County 

Health Department. 

The podcast is presently in season 2. It amplifies the voices 

of our HIV community members, giving them space to 

share their life experiences.

https://www.dcendshiv.org/podcast2 

https://www.dcendshiv.org/podcast2


For More Information

Visit us at https://health.mypgc.us/endinghiv for more 
information and resources.

https://health.mypgc.us/endinghiv

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19

